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In association with

“Man is a complex being:he makes deserts bloom and let lakes die”.

of goods and rendering of service has created many environmental issues and therefore, there are many approaches to how
ies can market their eco-friendly offerings. Green marketing in the motto of 21* century organizations - it is a way to brand the marketing
in orderto capture the mind share.

marketing also known as sustainable marketing, environmental marketing, green advertising, ecological marketing, organic marketing -
sists of all the activities designed to generate and facilitate any exchanges intended to satisfy human needs or wants with minimal detrimental
impact on environment. The operational sustainability, green offerings, sustainable marketing and care for environment are some of the focus areas
of Green Marketing.

The national conference on “Green Marketing and The World” aims at providing the platform to the researchers for intense discourse on various
opportunities and issues involved in Green Marketing.

Speakers

Eminent Key speakers from academia as well as corporate sector shall be involved to further enhance value of the knowledge
delivered and shared.

Sub-Themes

We invite authors from corporate sector and academia including executives, researchers and students to submit their original papers,
articles, book reviews, dissertation extracts on following indicative sub-themes (but not limited to) for consideration and acceptance. Author
Guidelines may please be followed for submission. Certificate/undertaking to originality of the content must be submitted by the author(s).
Please refer our registration form / website for Author guidelines.

Introduction Consumer Attitudes Green Marketing Mix

e Eraof Green Marketing e Green Myopia e Green Offerings

e GreenWash e Green Sentiments ® Product & Process Innovation

e Factors affecting Green Marketing e Impact of Green Marketing on Consumer Behaviour e Branding Considerations
Trends & Practices e Consumers Awareness and Preferences e New Trends in Packaging

Trends in Green Marketing e Segmentation for Green Marketing e Changesin Processes

Cases in Green Marketing e GreenMarketing Pricing Practices e Delivery Considerations

Initiatives in Indian Industry e Distribution Strategies

Global Practices

Issues in Green Marketing Communicating Green

e Government Role e Corporate Social Responsibility e Campaigning Green Messages through Social Media
e NGO'sRole e Environmental considerations
e Challengesin Green Marketing
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Who can Participate:

The conference is open for participation from Students, Research Scholars, Faculty Members and Corporate Delegates.

Submission Details:

Participants need to submit full paper in APA style. Soft Copy can be submitted directly on our email: gmc2012@siomsbr.org and exact Hard Copy
may be submitted directly to the institute at the address given below along with registration form and fee. Also enclose an undertaking/certificate for
originality of the content.

Last date for Submission: 8" March, 2012. Spot Registration permitted.

All papers shall be published and made available to participants through Conference Proceedings. The selective best papers shall be rewarded
suitably and published in our institute's double blind peer reviewed Journal 'Sinhgad International Business Review' (ISSN-0974-0597). All accepted
Papers shall become sole property of the SIOM.

Registration Fee:

Students Rs. 300/- per head The feeis inclusive of Conference Kit and Proceedings, Lunch, Tea &
Research Scholars, Rs. 1000/- per head Academics Snacks. The fee does not include any accommodation. (In case of
Corporate Delegates Rs. 2000/- per head multiple authors separate registration needs to be done for all authors)

Payment Mode:

Amount can be paid in the form of Bank Draft drawn on “Sinhgad Institute of Management” payable at Pune. Payment can also be deposited directly
in our institute's bank account directly through National Electronic Fund Transfer (NEFT) directly to our bank account as per following details: Bank :
Central Bank of India, STES Extn Branch, Pune — 411041. IFSCode: CBIN0010663. Account No.: 1136910032. Payment proof to be attached
alongwith application.

CHIEF PATRONS About the Institute
Prof. M. N.Navale Dr. (Mrs.) Sunanda M. Navale Sinhgad Institute of Management (SIOM), Pune is a constituent
Founder President, STES, Pune. Founder Secretary, STES, Pune institute of Sinhgad Technical Education Society, Pune. Sinhgad
Technical Education Society (STES), was established by Prof. M. N.
Dr. Rupali A Jai:HIEF CONVEI;lrEgEiva'i U. Gawade Navale in 1993. STES has more than 70 different educational institutes
Direcgor- SIoM Head Reéearch “SIOM comprising of Medical, Dentgl, Erjgmeermg, Management etg. SIOM is
a premier management institute in the state of Maharashtra imparting
CONVENER quality education in management and a major facilitator in the area of
Prof. S. K. Sharma, research. It is located on a green hilltop conducive for teaching,
. Dean & Professor learning and research. SIOM went on reaching the milestones in the
Mobile: 9657725082; Office: 020-24352210 field of management education and research and won the respect of
ADVISORY COMMITTEE students, academicians as well as industries. The high standard of
Dr. V. D. Nandavadekar, Director, MCA education imparted at the institute in the fields of Management and
Mr. Sudhir Ketkar, Dean- Placement Computer Applications has proved to be the lifeline for many
Dr. S. U. Kale, Dean, Professor MBA successful careers.
Dr. Sadhana Choukkar, Professor MBA For more details please visit - www.sinhgad.edu
CONFERENCE CO-ORDINATORS
Dr. Ramkumar A. Location and Connectivity
Prof. Milind Marathe The Sinhgad Institutes Campus (comprises multiple institutions) is
Prof. Chetan Choudhari located off the Sinhgad Fort Road, atop a hill in Vadgaon Budruk,
Prof. Tanaji D. Dabade South-West of Pune. It has proximity to Mumbai - Bangalore Western
Prof. M. S. Dhanawade Highway Bye-pass road. Itis well connected by road to Bus stand (8-12

Prof. Nilesh Gokhale
Prof. Ramkrishna Dikkatwar

FOR REGISTRATION CONTACT
Prof. Tanaji D. Dabade - 9371249090 Seminar Venue:

PP "off : g"ks DBa”ﬁwaiﬁ - g%l%%‘;g%% Sinhgad Institute Of Management,
[l SELTE LSl S STES campus, S. No. 44/1, Vadgaon (Bk.),

kms), Railway station (15 km) or Airport (23 kms). Most taxi and auto
operators know it as 'Sinhgad College on the hill'.
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\ Email Addresses: gmc2012@siomsbr.org Off Sinhgad Road, Pune - 411041, Maharashtra,
For details refer website: www.sinhgad.edu Ph.: +91-020 24356592, Telefax: +91-020-24356592
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